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Research on Service Brand A st basd
on the Enterpr ise-Custan er s-Stakeholder s
Trichotomy Interaction:

An Analytical Framework

W E | Haiying", YAO Zuowef,
L ANG Yan ing®

1 Deparment of Marketing, Institute of Enterprise
Developnent, College of B usiness Administration, Ji-
nan U niversity, Guangzhou 510632, Ching
2 Deparment of Business Administration,
dong Administration College Guangzhou 510053,
China;

3 Traveling Deparment of Tourisn M anagement,

Guang-

College of B usinessAdmi inistration, Jinan U niversity,
Guangzhou 510632, China

Abstract: Interaction refers o the mutual action
and influence betveen variousobjects witch is the
most obvious feature of service industry. This arti-
cle points out that the interaction anong enter-
prise, cusiomers, and stakeholders is the root cau-
ss of the generation of service brand equity and
the growth and decline of brand value A fter revie-
wing the recent findingsof service brand equity re-
searches and related researches, this article con-
structs a ervice brand equity theoretical model
based on the active entermprise-customers-stake-
holders triadic interaction

Key words Service Brand; Brand equity; Inter-
action; B rand Knowledge

FD | Technology Spillover sand Technology

Gap Change between Foreign and D an estic

Firm s—An Empirical Analysis Based on
M anufacture Industry of Guangdong

YANG Ya-ping

School of Econanics Jinan U niversity Guangzhou
510632, China

Abstract: In the light of Guangdong smanufacture

industrial panel data, thispgoermeasures technol-
ogy efficiency and total factor productivity ( TFP)

index of foreign and domestic fims during 1999 -

2007 with DEA Malmquist index goproach This
dates show's that there exists a distinct technology
gap betveen two groups and the TFP gap is in de-
creasing, which isattributed o the higher technol-
ogy progress change of domestic fims The in-
creasing rate varies anong the industry property.

This study al® shows that FD | technology illo-
vers have not positive effects on domestic fims
productivity intra the same industry.

Key words Total factor productivity;, technology
gap; damestic fims foreign fims foreign direct
invesment; technology gillovers

Ban shan-Hakka D ialect’ s Phonology i
Tangnan Fengshun Guangdong

L N Lun-lun, L1 Xuemei

Chaozhou N omal College
Guangdong 521041, China

Abstract: The pgper briefly describes not only the
culture and Geogrgphy of Fengshun oountry in
Guangdong Province but al® the ound systen of
Banshan-Hakka in Tangnan Fengshun County,
with its phonetic features summarized in compari-
on with theM andarin and Hakka dialect of M eix-
ian

Key words Banshan-HakkaDialect Hakka dia
lect phonology; Tangnan Fengshun County

View the Hakka Folk-custan fram the
Rich and Var ied W ords witl "

L AN Chun-zhao

School of Liberal Arts South China Nomal U niversity
Guangzhou 510631, China

Abstract: “ " is a characteristic word in Hakka
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dialect, with the ound of* ban”. It isused con-
sistently and abundantly to great extent in Hakka
geech areas W hile it has strong exclusiveness o
the external areas This pgper mainly vievs the
Hakka folk-custom from the rich and varied words
with* 7 in the following four parts 1, the char-
acteristic of the Hakkaword

", 2, the consisten-

cy of the use of in Hakka geech areas 3, the

abundant use of* 7 in Hakka geech areas 4,
“ " and the Hakka folk-custom.
Key words Hakka dialect; “

custom

" ( ban); folk-

Analysis of development of the
modern logics through practical thought

WAN G Jing-zhou', CU IJian-ying’

1 Editorial Deparment of Journal, Jinan U niversi-
ty, Guangzhou 510632, Ching;

2 Institute of Logic and Intelligence Southwest U ni-
versity, Chongqging 400715, China

Abstract: With the development of computer <ci-
ence and the deepening study within the field of
A rtificial
have widely been gpplied and developed, Logic i-
dea on study, objects and methods have als had

Intelligence, Classical Logics Theory

their trandomation The logical function no longer
merely was confined to the effective inference, but
has been gpplied to comprehensive disussion a
bout the prograns, patterns, methods and rules in
agent's thinking activities This paper takes the
practical thought as meta-thought ( logics) , analy-
zes the motivations of the development of the mod-

em logics fran the vievs of methodology, along
with exploring effects of the practical thought for
development of concrete sciences

Key words practical way of thinking, Veer of
Logic; dynamic epistemic logic; philosphical a
nalysis

The Impacts of M o Dengyong Eventson
Sno-Vietham Relationship n M ng Dynasty

CHEN W en-yuan, L INing-yan

College of L iberal Arts Jinan U niversity
Guangzhou 510632, China

Abstract: In the sixth yearsof Jiajing inM ing dy-
nasty, the minister of Annan Kkingdom, Mo
DengYong, usumped the throne, and changed the
nane 0 Minge”. Ming is the protectorate of
Annan kingdam, S this event has a svere impact
on the relationship betveen Ming and An king-
dam, and made M ing goverrment into diplamatic
crisis The opposing opinions held inM ing govern-

ment, “ conquests” and“ conciliation” fight an-
gainst each other repeatedly, finally, the suggestion
of the local minister in Guangxi and Guangdong
province was adopted Under themilitary terrified,
MoDengYong cane to obey to Ming Dynasty and
was avarded by second level title® cammander-in-
chief”. Than he started to develop A nnan kingdam
in a nav fom, in theory, Ming is in the charge of
Annan kingdom.

Key words the Ming dynasty; MdDengYong e
vent The relationship betveen M ing and Annan
kingdam



